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AGRICULTURE AND  

AGRI-FOOD STRATEGY 
STAFF UPDATE 

AGRICULTURE AND AGRI-FOOD ADVISORY COMMITTEE 



OVERVIEW 

Provide a high level update of Agriculture and 

Agri-Food Strategy actions for 2020 

• Update on activities that have taken place  

• Get your input and feedback on upcoming actions 
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STRATEGY UPDATE: 2020 ACTIONS  



STRATEGIC GOAL #1: 

COMMUNICATION & COLLABORATION 



AGRI-FOOD SPOTLIGHT SERIES 

Communications Update 
• Communications Plan 

• Goal: Raise awareness of the sector and local food. 

• Metrics: york.ca/agrifood visits, social media impressions/reach, engagement rate 

• Launch Agriculture and Agri-Food Newsletter  

• Feb 11 – Canada’s Agriculture Day 

• Case Studies 

• News story 

• Social media 

• Video 
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LOCAL FOOD EDUCATION CAMPAIGN 
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Local food promotion 
• 2020 York Farm Fresh Guide Map 

• Social media promotion 

• Map 

• Timed around seasonal availability 

 
 

 

 

 

 

 



2019 HIGHLIGHTS 
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ENVIRONMENTAL FARM PLAN WORKSHOP  
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Environmental Farm Plan 

Workshop led by the Ontario 

Soil and Crop Improvement 

Association 

• East Gwillimbury and 

Newmarket on Jan 7, Jan 

14, 2020  

• 10 farmers participated 

• Pre-requisite for Canadian 

Agricultural Partnership 

(CAP) funding 

• Deadline is January 29, 

2020 

 

 

 

 

 

 

 



GOLDEN HORSESHOE FOOD AND FARMING ALLIANCE 
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• Continue to support /collaborate with Golden 

Horseshoe Food and Farming Alliance 

• Agri-food asset mapping completed on Connect ON 

Database (December 2019) 

• Attended Working Group Strategic Planning Session - 

January 17, 2020  

ACTIONS:  

1. Follow-on interviews: Would Committee Members be 

interested?  

2. Joint Pilot Project, March 2021 – Local food literacy 

in schools with development of Practitioners Toolkit 

for agri-food awareness 

 

 

 

 

 

 

 

 

 



AGRI-FOOD EVENT PARTNERSHIPS 
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• Vaughan Business Expo: York Region Food Movers, Makers and 

Shakers Zone – Feb 11, 2020 

ACTION:  

• Share information to food & beverage manufacturers in the network 

• Interested in attending? 

 

 

 

 

 

 

 

 

 



AGRI-FOOD EVENT PARTNERSHIPS 
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• Festivals and Events Ontario 2020 

INNOVATE Conference  

• February 25 – 27, 2020 Richmond Hill 

• Trade show booth: Marketplace - York 

Farm Fresh to co-exhibit with York 

Region 

ACTIONS:  

1. Interested in attending – pre-

conference culinary tourism full day – 

Incorporate a Local Taste of Place 

and Keep it Zero Waste: Feb 25 from 

9 am to 5 pm 

 

 

 

 

 

 

 

 



STRATEGIC GOAL #2: 

INTEGRATED LAND USE PLANNING 



MCR FARM TOUR 

• Farm Tour for Municipal Comprehensive Review (MCR) 

• Partnership with Agriculture and Agri-Food Advisory Committee 

• AAAC work with York Region Staff in planning and delivery  

• Public engagement component for the MCR 

• Timing suggested in last meeting: July/August 

 

INPUT:  

1. Does this timing work? 

2. Suggestions on Farm Partner to host the tour 
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STRATEGIC GOAL #3: 

VALUE ADDED PROCESSING & CAPACITY 

BUILDING 



BUSINESS FORUM – DECEMBER 9, 2019 
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Thank you again for running such an informative and 

engaging event. The opportunity to learn from experts in the 

field was an incredible way to help me understand what 

direction we could move our business in to not only save 

money but become leaders and example for the others.   

 

Clara Peel, One Chocolate Corp. Aurora 



YORK REGION FOOD & BEVERAGE ACCELERATOR PROGRAM 

• First York Region Food & Beverage Accelerator Program  

• Canadian Agricultural Partnership (CAP) Funding  

• Delivery partner – Y Space, York University 

• Joint press release; team meeting Feb 13, 2020 
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CAPACITY BUILDING AND KNOWLEDGE BUILDING  

• OMAFRA led On-farm Diversification Workshop: 

• March 6, 2020 in York Region 

• Target: Planners and Economic Developers 

• York and Durham collaboration with OMAFRA 

 

• Rural Economic Development (RED) Funding 

• January 20 to February 24, 2020 

• Economic Diversification and Competitiveness – 50% of cost share 

• Strategic Economic Infrastructure – 30% cost share for capital projects 
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STRATEGIC GOAL #4: 

LOCAL FOOD EDUCATION & PROMOTION 



LOCAL FOOD PARTNERSHIP 

• Continued partnership with York Farm Fresh 

• Annual York Farm Fresh Guide Map 

• Directional signage program for new members 

• Explore Agricultural Local Food Tour  

• *NEW – Good Food Promotion of key messaging through outreach and 

YFF Maps 

• Explore leveraging funding from York Region 
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LOCAL FOOD PARTNERSHIP 

• Buyer-Seller Forum and Exhibit/Showcase 

• Part 1 - Producer / early stage entrepreneurs readiness workshop with 

support from OMAFRA & private sector – late Fall 2020  

• Part 2 - Exhibit/Showcase to connect buyers and local food producers 

(B2B value chain connections) – January 2021 

• *NEW: Explore one-day Farmers Market in July 2020 

INPUT: 

• Workshop in the Fall 2020  and Exhibit/Showcase to be in January 2021 

• Farmers Market (with food vendors) in July at the Admin Centre - $50 to 

$75 table 
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STRATEGIC GOAL #5: 

BUSINESS RETENTION AND EXPANSION 



LOCAL FOOD BR&E 

• Setting the Stage for BR&E Study in York Region  

• Workshop to determine readiness for Agriculture and Agri-Food Business 

Retention and Expansion Study (Supported by OMAFRA) – December 

17, 2019 

• Discussions eluted to group not being ready for a formal BR&E exercise 

specific to Agriculture and Agri-Food  

• Embed in existing corporate calling/visitation programs – through 2020 

• Local municipalities are exploring a comprehensive BR&E (N6) 

• Strong interest in making local B2B connections to strengthen the local 

food value chain  

22 



ADVISORY COMMITTEE ACTIVITY 

*New: Project, education/learning activity being led by Agriculture and 

Agri-food Advisory Committee? 

• Option: Tour early stage incubators/accelerators that assist with agri-

food product development  

• District Venture Kitchen, YSpace Markham 

• Canadian Food and Wine Institute (Aurora), Clearwater Farm 

(Georgina) 

• Option: Tour Agri-Food Businesses  

• Farm, Food Processor, Ontario Food Terminal, Retailer 

• Ontario Agri-Food Venture Centre 

• INPUT: Timing and tour spots 
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OTHER BUSINESS  

• Advisory Committee member meeting with York Region 

Environmental (Forestry) and Transportation Services on 

February 13, 2020  

• Regarding Invasive Species 

 

• Ontario Environmental Registry of Ontario (EBR) 

(ero.ontario.ca/notice/019-1187)  

• Drainage Act – OMAFRA proposing changes to reduce burden, 

streamline approvals, address stakeholder concerns while maintaining 

environmental standards 
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NEXT STEPS 

• Finalized 2020 Work 

plan based on feedback 

from meetings 

• Execution of ongoing 

and new actions/project 

initiatives  
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QUESTIONS 

Planning and Economic Development 

Meena Hassanali, Agriculture and Agri-Food Business Specialist 

1-877-464-9675 ext. 74430 

Meena.hassanali@york.ca  

Tony Corkovic, Marketing & Communications Specialist 

1-877-464-9675 ext. 75712 

Tony.Corkovic@york.ca    
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