MANDATORY MASKS IN YORK REGION

COMMUNICATION AND AWARENESS CAMPAIGN

2

York Region




BACKGROUND

At the July 9, 2020 Special Council
meeting York Regional Council
unanimously endorsed a
recommendation from York

Region’s Medical Officer of Health
to issue instruction requiring the
mandatory wearing of face masks
or coverings in enclosed spaces.

July 10, 2020

TO: BUSINESSES AND ORGANIZATIONS IN YORK REGION

Re: The Regional Municipality of York Medical Officer of Health Instructions 12 s st O )
Operaing foncer the Emarger tand Civil Protecti AL (EMCPA), RS0 1990 andrelated Regulations

1:3m writing to notify all persons responsible for i i e es :

L e Chare o rr o aes Thes Tesp b litlos are important t help reduce the spread of COVID-19n
York Region, Jarly a5 we move {o reopenin Ontario to mitigate the impact of any potential “sec ond viave" of the irus. 1 also wish o
incerely hank business ovners and residents for their past efforts and continued support In protecting ot communities from COVID-19.

EMCPA, O.Reg. 263/20, requires that: 3
4,(1) The person responsible for a business of organization that is open shall ensure that the business ot organization operatesin
accordance with all applicable laws, including the Occupational Health and Safety Act and the regulations made under it

(2) The person responsible for 3 business of org: ization thatis open shall operate the business o organization in
pl viith the advice, d and instructions of public nealth officials, including any advice,
ions of i tions on physical ing, cleaning or disi feti
(3) The person responsible for a business that s open to the public, of an organization responsible for afacllity that Is open to the
public, shall ensure that the place of business ot facility is operated to enable membess of the public in the place of business of
facility to the fullest extent possible, maintain 3 physical distance of at least two metres from other persons.

Under my authority as the York Region Medical Officer of Health, the following are rmy instructions, pursuant to 0. Reg. 263120, 5.4.2).t0

all businesses and organizations during Stage 2 within York Region, effective 12:01 pm., July-10, 2020 and continuing until 11:59 p.m.
November 30, 2020:
1. To the fullest extent possible, ensure effective public health measures are in place to prevent the spread of COVID-19.

2. Public health measures include, but are not limited to, ensuring physical distancing, re(ommend' ing excellent hygiene practic ices
including hand hygiene (¢ ching o the use of alcohol-based ‘hand sanitizer), and practicing cough and sneeze etiquette.

Effective 12:01 a.m. July 17, 2020 and continuing until 11:59 p.m. November 30, 2020, my instructicns 10 all business and organizations
which operate Enclosed Public Spaces during Stage 2 within York Region are:

1. Have a policy in place to prohibit Persons* from entering the premises of the establishment that is
the EMCPA 0. Reg. 263/20 - Stage 2 Closures or remaining in the premises if the Person is notwearing a F
Efforts™ shall be made to only allow entry to Persons wearing a Face Covering.

2. A Person shall be exempt from wearing a Face Covering on the premises if:

2. The Person is a child under five (5) years of age;

b. The Person is compromised by weating @ face covering because of a medical condition;

¢ The Person is unable to place of remave face covering without assistance;

d. The Person requires accommodation under the Human Rights Code.
3. No Person shall be asked for proof or be required to providei ion regarding their exempti
4. The Face Covering may be d temporarily for the following purp 3

a. recelving services that would require the temporary removal;

b. consuming food or drink;

¢ for any emergency or medical purpose;

d. while actively engaging in an athletic or fitness activity incuding water-based activities.

5. The policy shall be applied in goad faith and Is intended to provide education about Face Covering use in premises where
physical distancing may be difficult.

6. Post appropriate visible signage indicating that Face Coverings are required inside the premises.

7. Ensure all employees afe aware of the policy and are trained on yomesublism\emsrequlmnems.

8. Upon request, provide a copy of the policy to a Public Health Inspector or other person
authorized to enforce the provisions of the EMCPA.
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COMMUNICATION APPROACH

Corporate Communication led the development of an

education and awareness campaign targeted at York
Region residents to encourage the safe use of face
masks and coverings when inside public spaces, and to

reinforce general public health measures to prevent the
spread of COVID-19

The campaign ran from August 4 to September 15

The total cost of the campaign came in at
$175,004.02



IMPLEMENTATION AND RESULTS

PRINT ADVERTISING

Reached 604,000 residents through
targeted print media

S Stay Safe York Reglon

Stay safe. Stay informed.
york.ca/COVID19

JUST BECAUSE
IT'S BLUE DOESN'T
MEAN IT GOES

IN THE BLUE BOX

Single-use masks and
gloves go in the garbage

* Adsin 10 York Region media group
publications, King Sentinel, Auroran
and York Region Matters

\Neanng a Mask

is good for everyone,

* Full-page ad in King Sentinel

We all have a role to play

in preventing the spread

* Full-page ad in The Auroran of COVD-I.

W'g a mask or face covering is NOT
replacement for
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A G YOUR HEALTH GARBAGE

Learn more at
york.ca/mandatorymasks

\Nearmg d Mask

s good for eVeryOn

We all have a role to play
in preventing the spread
of COVID-19.

Wearing a mask or face covering is NOT a replacement for
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PHYSICAL HAND MONITORING
DISTANCING WASHING YOUR HEALTH

Stay safe. Stay informed.
york.ca/COVID19

York Region




IMPLEMENTATION AND RESULTS

IN-MALL ADVERTISING

More than 2 million shoppers visiting

MASK OR FACE KﬂRfﬁﬁE\ L T | T

York Region malls in Newmarket, Richmond Hill, COERNG e |{ooc [Fine s i
Markham and Vaughan REQURED REQURED Rium — ;

* Door decals, elevator wraps and digital screens
at Upper Canada Mall, Hillcrest Mall and
Vaughan Mill for one-month period

* Digital directory ads for one week at
Markville Mall




IMPLEMENTATION AND RESULTS

ETHNIC MEDIA ADVERTISING ® FIRUEHENER ¢

Reached 1.26 million people through a mix of
digital and print media in ethnic publications, including
a 53 per cent penetration into the Chinese
Canadian market
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* Digital banner ad on 51.ca
* 15-second digital ad on Fairchild TV
* Y2 page printed ad in Sin Tao

N FERE, BITRESR.
york.ca/COVID19




IMPLEMENTATION AND RESULTS

\Near'\ng a Mask

= Stay Safe

SOCIAL MEDIA PLACEMENTS
York Region

Reached 1.6 million people through the

. 3 . . P We all have a role to play AURURA
Region’s owned social channels with 7.71% ' in preventing the spread
| of COVID-19. york.ca/mandatorymasks
engagement rate ~ REMEMBER:

earing a mas,
| @ @ . iy eVe'y‘{f'e/

PHYSICAL WASH YOUR MONITOR ‘ STAY SA FE .

DISTANCE HANDS YOUR HEALTH

* 61 organic social media posts on Facebhook,

InS’rugrum and Twitter Stay safe. Stay informed. GEURGINA
. . york.ca/COVID19
* 7 paid social ads on Facebook, Instagram and Jorkcalmandetorymasks
Twitter \Nearing @ mask

is good for €Veryone,

STAY SAFE
YORK REGION D

‘ork Region

york.ca/mandatorymasks




IMPLEMENTATION AND RESULTS

DIGITAL PLACEMENTS

Reached 953,000 people through
digital placements

Face masks
and coverings
are required in all
enclosed public spaces

| in York Region
STAY
* 4-week digital ads through Metroland Media %3'&%(
orkregion.com & the star.com
(Gy | g' d digital d) hrough S e g REGION
eo-location tu.rgeie igital ads throug i - Wi Stay;tg;ﬁ
Metroland Media | york.ca/COVID19

York Region

* Digital ad on Newmarkettoday.ca STAY SAFE T —
o \ NEWMARKET - e
* Promotion in #yrmatters yorkca/COVIDTS YoR

Face masks and coverings are required in

all enclosed public spaces in York Region York Region



IMPLEMENTATION AND RESULTS

FILM PLACEMENTS
Reached 33,750 people through 182
showings
* 30-second ad at Stardust Drive-in Theatre .
* Ad rans between August 1 — 31 s ésiy saerork Reglon

Even if you wear a face mask or covering you still need to

* Ad also shared with Municipal partners
for showings at municipal drive-in events . .. @ ‘ .

Stay safe. Stay informed.
york.ca/COVID19




IMPLEMENTATION AND RESULTS

OUT-OF-HOME ADVERTISING

On-street exposure for the 1.2 million e . -

FROM COVID-19. | INYORK REGION. ‘ STAY SAFE .

residents living in York Region’s e 'y 1 e

Leam mare at tay
Stay i

communities

* 33 Curbex signs throughout York Region

* 109 transit shelter displays throughout
Aurora, Newmarket, Markham, Richmond
Hill and Vaughan




