
COMMUNICATION AND AWARENESS CAMPAIGN 

MANDATORY MASKS IN YORK REGION



BACKGROUND
At the July 9, 2020 Special Council 

meeting York Regional Council 

unanimously endorsed a 

recommendation from York 

Region’s Medical Officer of  Health 

to issue instruction requiring the 

mandatory wearing of  face masks 

or coverings in enclosed spaces. 



COMMUNICATION APPROACH

Corporate Communication led the development of  an 

education and awareness campaign targeted at York 

Region residents to encourage the safe use of  face 

masks and coverings when inside public spaces, and to 

reinforce general public health measures to prevent the 

spread of  COVID-19

The campaign ran from August 4 to September 15 

The total cost of  the campaign came in at 

$175,004.02



IMPLEMENTATION AND RESULTS

PRINT ADVERTISING

Reached 604,000 residents through 

targeted print media 

• Ads in 10 York Region media group 

publications, King Sentinel, Auroran

and York Region Matters 

• Full-page ad in King Sentinel

• Full-page ad in The Auroran



IMPLEMENTATION AND RESULTS

IN-MALL ADVERTISING

More than 2 million shoppers visiting

York Region malls in Newmarket, Richmond Hill, 

Markham and Vaughan

• Door decals, elevator wraps and digital screens

at Upper Canada Mall, Hillcrest Mall and

Vaughan Mill for one-month period 

• Digital directory ads for one week at

Markville Mall 



IMPLEMENTATION AND RESULTS

ETHNIC MEDIA ADVERTISING 
Reached 1.26 million people through a mix of

digital and print media in ethnic publications, including

a 53 per cent penetration into the Chinese 

Canadian market

• Digital banner ad on 51.ca

• 15-second digital ad on Fairchild TV

• ½ page printed ad in Sin Tao 



IMPLEMENTATION AND RESULTS

SOCIAL MEDIA PLACEMENTS 

Reached 1.6 million people through the 

Region’s owned social channels with 7.71% 

engagement rate 

• 61 organic social media posts on Facebook, 

Instagram and Twitter

• 7 paid social ads on Facebook, Instagram and 

Twitter



IMPLEMENTATION AND RESULTS

DIGITAL PLACEMENTS 

Reached 953,000 people through 

digital placements

• 4-week digital ads through Metroland Media 

(yorkregion.com & the star.com)

• Geo-location targeted digital ads through 

Metroland Media

• Digital ad on Newmarkettoday.ca

• Promotion in #yrmatters



IMPLEMENTATION AND RESULTS

FILM PLACEMENTS

Reached 33,750 people through 182 

showings 

• 30-second ad at Stardust Drive-in Theatre 

• Ad rans between August 1 – 31

• Ad also shared with Municipal partners

for showings at municipal drive-in events 



IMPLEMENTATION AND RESULTS

OUT-OF-HOME ADVERTISING

On-street exposure for the 1.2 million 

residents living in York Region’s 

communities 

• 33 Curbex signs throughout York Region

• 109 transit shelter displays throughout 

Aurora, Newmarket, Markham, Richmond 

Hill and Vaughan 


